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Check out 
our QR Code,  

use your 
smartphone 
for access! 

Check out our 
profiles on 

Social Media 
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Liberty 

County Blog 
 

THIS WEEK: 

 

The Freedom 

of Driving 
 
Make sure to 
stop by our 
website and 
check out our 
blog in its 

entirety. A new 
entry is posted 
every week. You 
can view ñThe 
Right Blend 
Blogò here: 

http://libertycou
nty.org/category
/news/right-
blend/ 
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Marketing Tip of 
the Week 

 
By 

Charlene Parlett 
 

Would you want to be your 

client?  Part of the branding 

process for any business is 

determining what your ideal 

client looks like:   But the 

other side of that equation is 

up to them ς do they want to 

be your client? I provide a 

partnership-based service. I 

have a criteria for potential 

clients that takes into 

account a wide variety of 

characteristics ς but when it 

ŎƻƳŜǎ ǊƛƎƘǘ Řƻǿƴ ǘƻ ƛǘΣ ƛŦ LΩƳ 

not the person they want to 

Řƻ ōǳǎƛƴŜǎǎ ǿƛǘƘΣ ƛǘ ŘƻŜǎƴΩǘ 

really matter that they are 

άǘƘŜ ǇŜǊŦŜŎǘ ŎƭƛŜƴǘέ ǘƻ ƳŜΦ 

LΩƳ ŀ ōŜƭƛŜǾŜǊ ƛƴ ǿƛƴ-win and 

want to build a relationship, 

not just make a sale. 

When I coach, my #1 priority 

has to be my client: What do 

they want to get out of this 

partnership? And what do I 

need to bring to the table to 

help make that happen for 

them? For some people, they 

just need an external push to 

do what they already know 

to do. For others, they want 

education and insight. But no 

matter what, I have to be the 

kind of person they want to 

work with. Coaching 

provides me the opportunity 

to help others achieve more 

than they could on their 

ƻǿƴΦ ¢ƘŀǘΩǎ ǿƘŀǘ L άǎŜƭƭέ ς 

and if the packaging I sell it 

ƛƴ ŘƻŜǎƴΩǘ ƳŜŜǘ 

expectations, chances are, 

ǘƘŀǘ ǇƻǘŜƴǘƛŀƭ ŎƭƛŜƴǘ ƛǎƴΩǘ 

going to buy. 

Take an honest look around 

your business: If you were 

walking in for the first time, 

what would your impression 

be? How are you greeted? 

Would you want to come 

back? Would you want to be 

your client? 

 



 

 

 

  


